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Bachelor Seminar 

"Current Challenges in Innovation 
Management" 
Summer and Winter Semester 

Institute: Institute for Innovation Management 

Lecturer: Prof. Dr. Jelena Spanjol   

Assistant: tba 

Weekly hours: 6 meetings (6 hours per meeting) 

Credits 6 ECTS 

Examination: 15 min. presentation (50%) and a seminar paper of 22,200 signs 
(50%) per person  

Prerequisites: Creating Market Offerings (recommended) 

Course Material: Kick-off slides and recommended readings  

 

Course Description & Main Objectives 

This course is directed at bachelor students. Despite innovation being a top strategic priority across 
firms, both efficiency and effectiveness of innovation initiatives represent critical challenges for 
organizations across industries due to an array of issues spanning finances and economy, politics, 
technology, and behavior. Companies wrestle with challenges such as: How can the non-financial 
impact of innovations be measured and how can companies take advantage of these non-financial 
benefits? What innovation expectations are firms facing in the digital vs non-digital reals? What 
contributions can companies and their innovations make towards the global grand challenges? Does 
education adequately prepare young professionals to drive innovation across different  
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industries? In this course, we will explore a set of specific research questions to shed light on these 
current innovation challenges. 

The purpose of the seminar ‘Current Challenges in Innovation Management’ is to provide bachelor 
students with the opportunity to conduct a self-driven, structured research project on a topic that 
is shaping innovation management and research today. Students will be introduced to critical 
innovation challenges faced by organizations across different industries, including ensuring 
efficiency and effectiveness of innovations and measuring impact that goes beyond the financial 
(e.g. societal or organizational). Students will learn to conduct a deep-dive into a specific 
phenomenon, understand theoretical underpinnings, and extract practical implications. Students 
will be coached in conducting a literature review and synthesis, writing a scientific paper, and 
presenting the findings. This seminar also serves as a preparation for students who are interested 
in writing a bachelor thesis on topics related to innovation. 

Lectures Overview / Course Outline 

We are following a block format for this course. Please note that attendance at all sessions (even on 
days when you are not scheduled to present) is mandatory. 

Course outline: 

° Kick-off and Basics on Conducting Research 

° Coaching I (topic specific) 

° Coaching II (topic specific) 

° Mid-Term Presentations 

° Final Presentations 

° Coaching III (topic specific) 
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_ 

Additional reading material (e.g. academic papers) will be announced during the seminar. 
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