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Examination: 15 min. presentation (50%) and a seminar paper of 22,200 signs
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Prerequisites: Foundations of Value Management & Innovation Strategies
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Course Material: Kick-off slides and recommended readings

Course Description & Main Objectives

This course is directed at master students. Businesses are increasingly required to not only consider
the economic or financial consequences of their practices but also how these affect the
environment, other stakeholders, and society in general. The seminar will explore topics concerning
the impact of innovations along multiple dimensions; e.g., How can the non-financial impact of
organizations and innovations be communicated to stakeholders? How are professional groups
portrayed in relation to their impact on the grand challenges? Do impact and innovation receive
attention in industries that already have a "do-gooder" reputation?

The objective of this course is to provide students an opportunity to conduct a structured inquiry
into a specific and relevant research question through a scientific research project. Special attention
will be paid to identifying theoretical and managerial contributions in the

Innovating for Impact



LUDWIG-

MAXIMILIANS- LMU MUNICH
UNIVERSITAT SCHOOL OF
MUNCHEN MANAGEMENT

research paper and translating between managerial questions and scientific body of knowledge,
writing a scientific paper, and presenting the findings. Moreover, students will have the opportunity
to experiment with and explore qualitative and/or quantitative data, its analysis forms, advantages
and disadvantages while obtaining insight into different theoretical lenses applied in innovation
research. This seminar also serves as a preparation for students who are interested in writing a
master thesis on topics related to innovation management and innovation impact.

Lectures Overview / Course QOutline

We are following a block format for this course. Please note that attendance at all sessions (even on
days when you are not scheduled to present) is mandatory.

Course outline:
°  Kick-off, Basics on Conducting Research, and Basics on Innovation Impact
°  Coaching | (topic specific)
°  Coaching Il (topic specific)
°  Mid-Term Presentations
°  Final Presentations

°  Coaching Il (topic specific)
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Additional reading material (e.g. academic papers) will be announced during the seminar.
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