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¢ send an up-to-date academic CV to schneiderova@Imu.de.

Seminar Description and Objectives

How to effectively tell your research story can be challenging. However, becoming
an engaging academic writer not only makes your discoveries and insights more
accessible; it can also have a host of career benefits. Good writing in business
research has long been recognized as critical skill for scholars across domains of
management (Bajwa et al., 2016), marketing (Warren et al., 2021), and accounting
(Ashton, 1998), among others. Yet, doctoral coursework rarely includes seminars
designed to advance developing scholars’ academic writing skills.

This seminar’s aim is to introduce doctoral students to how storytelling (Pollock,
2021) enables scholars to write more effective research articles. The first half of
the seminar will discuss the structure of storytelling and the writing process. In the
second half of the seminar Tim will offer a master class on writing by editing and
discussing three workshop participants’ submissions. In a positive and supportive
way he will illustrate the strengths of the participants’ work, the writing issues they
face, and how they might address them. In addition, participants will complete
exercises following the seminar designed to improve specific writing skills.

The grading in this seminar is pass/fail.
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About Prof. Pollock:

Tim Pollock is the Haslam Chair in Business, Distinguished Professor of Entrepreneurship
and Kinney Family Faculty Research Fellow at the University of Tennessee — Knoxville. He
is also an International Research Fellow with the Oxford University Centre for Corporate
Reputation. Tim’s research focuses on the roles of reputation, status, celebrity, and stigma
in corporate governance, the social construction of markets, and strategic decision making,
particularly in the IPO and other entrepreneurial contexts. He explores these issues using
both quantitative archival and qualitative grounded theory methods. Tim is a former
Associate Editor of the Academy of Management Journal, has served on the editorial
boards of most of the top journals in management, and received multiple best reviewer
awards. He has published multiple articles in all the top management journals, including
AMJ, AMR, ASQ, SMJ, and Org. Science, and has won multiple awards for his research.
Tim is the author of How to Use Storytelling in your Academic Writing, and has conducted
writing workshops and webinars in the U.S., Europe, and Asia.

You can find more information about Tim and his book here.
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